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A PERFECT WORLD FOR INNOVATION, 

WHO WOULD DO Agenda WHAT  

 



IN A PERFECT WORLD FOR INNOVATION  

- Most Related to Knowledge & Internet  

The Global  
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Future Technology : Internet of Things 

-Anytime Anyplace Anything 



Big Data Era 



Big Data Enhance Challenge to Value 



Barriers in entering global value chains: Public 

sector views 

 



Barriers in entering global value chains: 

Private  sector views 

 



Elements of Winning Consumer 

Confidence and Client Trust  

in Cross-Boarder Transaction & Interaction  

Pre-Transaction & Interaction 
Information Transparency 

Post-Transaction & Interaction : 
Customer Complaint Handling 

Source: GBDe & WTA meeting reports 

Pre-Transaction & Interaction : 
Marketing Practice 

In-Transaction & Interaction : 
Privacy 

Post-Transaction” & Interaction 
Customer Relationship 

In-Transaction & Interaction : 
Security  



Big Data Privacy 



Challenges 

1 

Public Sectors: 
1.Balancing needs 
between 
technological 
breakthrough and 
personal protection   
2. Regulatory priority 
to technological and 
innovational 
challenges 

3 

Intermediary: 
1. Utilize or 

competed with 
technology trend 

2. Interests of 
Conflicts 

 

2 

Privacy Sectors:  
1.Unclear Rules for 
new technology 
2.Evelasting Users’ 
Voices 
3.Priority to 
innovation 
investment 
 



Conclusions 

1 

Public Sectors: 
1.International  
Platform for sectorial 
cooperation  
2. Efficient network 
with all stakeholders 

3 

Intermediary: 
1. Independent  and 
Fair bridge between 
Public & Private 
Sectors 
2.Finacial and 
Operational 
Suitability. 
 

2 

Privacy Sectors:  
1.Keep collaborative 
organization and 
communication 
2.Commit to build 
and maintain trust 
and confidence of 
customers 
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