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The Global Innovation Index 2014
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INNA PERFECT WORLD FOR INNOVATION
- Most Related to Knowledge & Internet
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Future Technology : Internet of Things

-Anytime Anyplace Anythlng

M2M (Old World) ~ Internet of Things (New World)

Last 104 years 2012 to 2020
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Big Data Era

What's happening?
Explosive Growth of Data - Volume, Variety, Velocity

volume




Big Data Enhance Challenge to Value
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Barriers in entering global value chains: Public
sector views
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Figure 6. Barriers firms face in entering value chains: Public sector views

(Partner countries in bold, as compared to donors)
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Source: OECD-WTO Aid-for-Trade Questionnaire (2013).




Barriers in entering global value chains:
Private sector views
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Figure 7. Barriers firms face in entering value chains: Private sector views
(Developing country suppliers in bold, as compared to lead firms)
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Confldence and Client Trust
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Big Data Privacy
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Challenges
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Public Sectors: Privacy Sectors: Intermediary:

1.Balancing needs 1.Unclear Rules for 1. Utilize or
between new technology competed with

technological 2.Evelasting Users’ technology trend

breakthrough and Voices 2. Interests of
personal protection 3.Priority to Conflicts

2. Regulatory priority innovation

to technological and investment

innovational

challenges




Public Sectors:
1.International

Platform for sectorial

cooperation
2. Efficient network

with all stakeholders

Conclusions
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Privacy Sectors:
1.Keep collaborative
organization and
communication
2.Commit to build
and maintain trust
and confidence of
customers

Intermediary:

1. Independent and
Fair bridge between
Public & Private
Sectors

2.Finacial and
Operational

Suitability.
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